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▪ To expand your perspective on how networking

(both digital and physical) can help you to:

1. Develop a network of useful contacts in your

HEI

2. In professional communities (also digital

ones)

aiming to find a new source of inspiration, support,

ideas, projects, funding and to contibute to your own

career development.



▪ the action or process of interacting with others 
to exchange information and develop 

professional or social contacts.

▪ Business opportunities

▪ Building a team of people 

▪ Creation of a list of people with mutual interest

▪ Making impression than can help later

▪ Learning from experience of others

▪ Develop your EQ skills and self confidence



▪ I visit conferences and STW, keeping business cards

▪ I do Google search for contacts and make sure my

own record appears

▪ I add everyone to Facebook (Instagram, X, etc.)

▪ I ask colleagues if they know someone who might help

me

▪ I have LinkedIn account, but keep it passive

▪ I have LinkedIn account, am active, participate in 

groups

▪ I am an active member of clubs, associations, etc.





▪ WHAT DO 

YOU THINK 

OF 

LINKEDIN?

▪ WHAT`S 

YOUR 

PURPOSE TO 

USE 

LINKEDIN? 



▪ Closed accounts (no option to send message, just 

to follow)

▪ Doubled accounts

▪ No photo

▪ No affiliation with a university

▪ Different spelling of the university

▪ No recent activity



▪ Become findable

▪ LinkedIn summary = your own pitch, your USP, 

your personal brand 

▪ Digital address book, digital business cards 

collection

▪ CV, certificates, links to your posts, presentations 

etc.

▪ Invitations to events and projects



▪ Groups, communities, Q&A – find a program, 

project, co-author, event

▪ Share your own events!

▪ Make a survey!

▪ Follow institutions and find a job or a project!

▪ It helps you to increase your ranking in Google

▪ Connects you to business industry and other 

stakeholders

▪ Provides you with industry news













▪ Write monthly posts on 
a topic related to your 
research area

▪ Networking:
commenting, sharing info, 
forwarding posts, inviting 
people, posting jobs

▪ Provide 
recommendations to 
your colleagues 

▪ Use hashtags like 
#EKASTW2023



▪ Make your profile visible and PUBLIC (Privacy&Settings
-> Edit your profile)

▪ Make your headline / summary your selling pitch:

Your expertise? Your value proposition? 

“Tourism program director, hospitality lecturer, researcher 
with a passion for undergraduate education and 
experience in travel industry management”

Try a rule: 3 key words + 1 value proposition



▪ PHOTO! Smiling? Open? Style? Background? 

Expression? Quality?

▪ Best works and positions track (are all of your jobs 

necessary to show?) 10-15 years might be enough

▪ Highlight your publications, awards, certificates

▪ Your photo in a conference, STW? 

▪ Group photo of STW with tags of other 

participants?!





▪ Fake name (Google check!)

▪ Fake photo (Google Image search check!) or too

good photo

▪ Suspicious job title (as Consultant at Freelance)

▪ Lack/unclear personal info

▪ You receive many invites from the same company 

(often famous, like Microsoft) 

▪ Click Report/Block  





▪ Is the profile real?

▪ Do they send a personalized request?

▪ Do they write the same language with you?

▪ Could this person be useful for you and your 

purposes? (Is there a benefit for you?)

▪ You can have 500+ connections, but does your 

network have high quality? 



▪ The best way to use LinkedIn is to build a high-quality 
network and only connect with high-quality 
connections. Then, when you reach out to connect 
with your ideal connections, they will see that your 
network is full of people just like them when they 
research your profile.



▪ Write down your purpose

▪ Ask 3 people to look at your LinkedIn profile and

ask them: when you look at my profile, what do

you think is really important to me?

▪ Compare yours and their answers.

▪ If there is a significant difference – revise your

networking activities, their effectiveness and

alignment with your bigger objective or mission.



▪ Set a goal attending every networking event

▪ Keep a number to achieve (5 new researchers to 
meet tonight)

▪ Be prepared for the conversation well, make a 
home-task

▪ Don’t arrive first 

▪ Be prepared for a small talk

▪ First impression means a lot

▪ Ask open questions, listen attentively

▪ Remember about body language and smile

▪ Don’t just hang out just with people you know



▪ Start with a sincere compliment

▪ Drinking doesn’t make you a good networker

▪ Keep a lot of business cards OR share LinkedIn 
account

▪ Have a pen

▪ A food table is always a place where you can start a 
conversation!

▪ Join a group of talking people rather than individuals

▪ Ask someone to introduce you, use the other person`s 
name to remind

▪ Follow up the next day!



▪ What interests you about?

▪ What are you working on now?

▪ Which opportunities do you wish to explore?

▪ What do you like most about?

Think which challenges this contact may help

you to solve and what do you have in common!



▪ FAMILY

▪ OCCUPATION

▪ RECREATION

▪ MOTIVATION 



▪ Please fill the test and count the results 






